POSITION TITLE:
REPORTS TO:
SUPERVISES:
POSITION TYPE:
FLSA:

Marketing & Outreach Manager
President & CEO
AmeriCorps members, interns, and volunteers (as available)
Full-Time
Exempt

ABOUT UNITED WAY OF FREDERICK COUNTY
Since 1938, United Way of Frederick County (UWFC) has been fighting for health, education, and
financial stability for every person in Frederick County. UWFC produces the ALICE (Asset-Limited,
Income-Constrained, Employed) Report that shows that more than one in three households cannot
afford a basic cost of living in Frederick County. Our investments and programs help ALICE
households become financially stable and independent.
UWFC partners include global, national, and local businesses, nonprofits, government, civic, and
faith-based organizations, along with educators, health providers, senior citizens, students, and
many others. The organization offers Pathways to Financial Stability programs through the
Prosperity Center, such as free tax preparation and matched savings, provides funding to local
nonprofits, mobilizes volunteers, and engages in public policy advocacy.

GENERAL DESCRIPTION / POSITION SUMMARY
The Marketing & Outreach Manager is an integral member of the UWFC team. The Manager plays a
critical role in developing and executing integrated marketing and communications campaigns that
create greater awareness and understanding of UWFC’s mission, foster volunteer and donor
engagement, and enhance the organization’s reputation as a respected community leader. The
Manager will work collaboratively with internal teams, as well as a large network of partners on
community impact and advocacy projects, and will engage businesses and donors in the process. In
addition, the Manager will lead the development and execution of innovative online donor
solicitation, engagement, and retention strategies to maximize fundraising efforts, as well as support
the organization’s Workplace Giving Campaigns.

KEY RESPONSIBILITIES & DUTIES
Digital Marketing & Social Media
 Manage the organization’s website and social media accounts and monitor key stakeholders’
social media accounts for relevant information.
 Manage the organization’s email newsletters and weekly email update to Board members.
 Develop an editorial calendar; research, create, and manage content; coordinate content from
multiple sources (e.g., community impact work, advocacy, events, client stories, local news, etc.)
across all marketing and communication channels.
 Monitor web, news, and social media interactions, and encourage engagement among
audiences through proactive campaigns.
 Track and analyze user data using both web and social media analytics; pursue opportunities to
increase website traffic, social media presence, newsletter readership, and online giving.
 Engage staff in sharing ideas for social media and train staff on effective social media usage.
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External Communications & Media Relations
 Plan external and media outreach in coordination with digital marketing and social media.
 Create and manage branded content that inspires action and investment for various campaigns
including, but not limited to, success stories, press releases and media advisories, fliers, ads,
infographics, annual report, brochures, presentations, photos and videos, etc.
 Direct the production of all marketing collateral from conception to completion by working with
UWFC team and board, volunteers, interns, contractors, and vendors.
 Research, develop, and pitch stories to the media; write, send, and manage press releases;
foster and leverage relationships with the media; update and maintain the media contact list.
 Utilize resources on United Way Online and follow United Way Brand Standards & Guidelines.
Resource Development
 Lead direct response fundraising efforts, including mail and email campaigns.
 Manage the annual Unity Campaign by coordinating with stakeholders, managing the
MobileCause platform, leveraging social media, and event planning.
 Manage groups and conduct meetings, facilitate communications and acknowledgements, and
lead committees, including the Day of Action Steering Committee.
 Support the Resource Development Manager to recruit, engage, and retain current, lapsed, and
prospective Workplace Giving Campaigns through relationship management, effective campaign
strategy and tactics, events, volunteer engagement, and supporter recognition.
 Manage the Emerging Leaders United group and provide support to the CEO and Development
Manager for the LEADERS UNITED group.
 Draft and review fundraising content, including correspondence to donors and prospects.
 Design volunteer engagement opportunities, including leading Day of Action and supporting
Stuff the Bus, to effectively engage local organizations, donors, and other supporters.
 Assist with Resource Development event planning, execution, and follow-up.
Community Engagement & Mobilization
 Work with the Director of Community Impact to develop content to promote Pathway to
Financial Stability programs and recruit volunteers for programs including, but not limited to
Budget Coaching, volunteer income tax assistance (VITA), Credit Café, etc.
 Create and maintain program web pages; collect and promote success stories.
 Maintain and update the Get Connected volunteer software with internal and external volunteer
opportunities. Support local nonprofit organizations’ use of the software.
 Serve on external committees to develop and strengthen community partnerships.
 Determine the feasibility of resuming the Summer Serve program, potentially with a partnership.
 Evaluate the viability of a Student United Way program for Frederick County.
Event Management
 Lead the annual Day of Action event, support Stuff the Bus, and assist with other events.
 Design events to meet organization and community objectives.
 Write event plans and solicit team input; promote events through marketing and social media.
 Create and maintain contact lists; set up event registration and manage the invitation process.

KEY INTERACTIONS

United Way of Frederick County staff and interns, Board of Directors, Day of Action Steering
Committee, Prosperity Center Steering Committee, Resource Development Committee, Campaign
Cabinet, and other community and nonprofit partners.
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DESIRED QUALIFICATIONS & SKILLS
















Bachelor’s Degree with three years' marketing/communications experience.
In-person and online event management experience preferred.
Nonprofit and/or volunteer management experience preferred.
Management/supervisor experience preferred.
Ability to set priorities and manage concurrent projects; willingness to assume responsibility for
completing projects on time and on budget.
Excellent written and verbal communication skills; outstanding attention to detail.
Strong interpersonal skills; comfort with initiating and managing relationships with internal and
external partners at various levels, including staff, Board members, volunteers, donors, and
consultants; ability to work independently, collaboratively, and with cross-functional teams.
Discretion to manage sensitive and confidential information.
Ability to provide clear direction and helpful feedback to writers, graphic designers,
photographers, videographers, and other professionals, as needed.
Proficient computer skills, including Microsoft Office Suite (Word, Excel, PowerPoint, Outlook).
Working knowledge of email marketing software (e.g., Constant Contact) and CRM software.
Working knowledge of content management systems and social media management tools.
Working knowledge of web analytics and online advertising tools, such as native social media
analytics and Google Analytics/AdWords.
Experience with Adobe Photoshop and Illustrator, audio/video production/editing preferred.
Must have a valid U.S. driver’s license, reliable transportation, and the ability to carry 10 pounds.

SALARY AND BENEFITS

Annual salary is commensurate with experience. Comprehensive benefits include health, dental, and
vision insurance; outstanding pension plan; holiday pay; generous vacation and sick leave; employee
wellness program; and more.

LOCATION AND SCHEDULE

While all UWFC team members are telecommuting as a result of the COVID-19 pandemic, this
position will be based in the office (629 North Market Street in the Bernard W. Brown Community
Center) when conditions permit. A flextime arrangement (with core hours to support staff
coordination) is available with prior approval from the President & CEO. Periodic evening and
weekend work may be required.

APPLICATION INFORMATION
Please submit a resume and cover letter describing your specific qualifications and interest related
to this position. In addition, provide 3-5 samples or links to relevant work. Please email all materials
to Joyce Kwamena-Poh, Director of Operations, at jkwamenapoh@uwfrederick.org and include
“Marketing and Outreach Manager” in the subject line. No telephone inquiries, please.

Apply by January 31, 2021.
United Way of Frederick County is an equal opportunity employer.
We oppose all forms of discrimination and actively strive to be a model of
diversity, equity, and inclusion. We embrace each person’s social or economic status, gender,
gender identification, ethnicity, religion, age, sexual orientation, and physical or mental abilities.
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